Brain-Based Presenting: Getting the Brain to Pay Attention 1

Brain-Based Presenting:
Getting the Brain to Pay Attention

Your guide-on-the-side is:
Sharon L. Bowman, President
Bowperson Publishing & Training, Inc.

www . Bowperson.com

SBowperson@gmail.com
P.O. Box 564, Glenbrook, NV 89413
Phone: 775-749-5247 Fax: 775-749-0018

Warm-Ups and Follow-Ups:
Resources to Explore Before and After the Webinar

Log onto Sharon's website at Bowperson.com for the following free stuff:

: Sharon’s Blog:
. "Tips and Resources for Creating Interactive Webinars”

“3 Ways to Engage all Audiences (No Matter What Your Topic Is)” — Get a free
give-away on this blog.

“One-Minute Openers and Closers to Add Energy and Engagement to Your
Training” — Free give-away with this blog too.

“How To Transform PowerPoint from a Lecture Tool into a Learning Tool”

Sharon’s Micro-Courses (short, interactive, image-rich slide presentations):
. Different Trumps Same: Getting the Brain to Pay Attention

Teaching Adults Anything in 4 Easy Steps

Engage the Brain: 5 Ways to Create Interactive Slides
: The Six Trumps: Six Learning Principles that Trump Traditional Teaching
Check out all the free articles, videos, and book excerpts on Bowperson.com.
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Quick Write:

Presentation Tools
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